CITY OF SNOHOMISH

116 UNION AVENUE | SNOHOMISH, WASHINGTON 98290 | (360) 568-3115 | WWW.SNOHOMISHWA.GOV

Request for Proposal (RFP) 9 a
Branding and Design Services 6

Request for Proposal Information: Submit Proposal To:

RFP Title: Branding and Design Services Proposals shall be submitted electronically to

the following email address:

Date Issued: July 30", 2024

RFP@SNOHOMISHWA.GOV

Contact: Brandi Whitson
City Clerk
(360) 282-3181

Email Address: REP@SNOHOMISHWA.GOV

Proposal Due: August 23, 2024, by 3:00 P.M.

INTRODUCTION

The City of Snohomish is seeking proposals from qualified firms or individuals to provide
comprehensive branding and design services. The scope of work includes refreshing the City logo
and design of gateway signage and bike racks to enhance our City's identity and visual appeal.

ABOUT THE CITY OF SNOHOMISH

Located in the Pacific Northwest, the City of Snohomish exudes a quaint charm that belies its
historical significance and vibrant community. With a population of approximately 10,000
residents, this city boasts a diverse demographic makeup, blending long-standing families with
newcomers. Situated at the confluence of the Snohomish and Pilchuck Rivers, the city enjoys a
picturesque geography, characterized by rolling hills, lush forests, and fertile farmland. Originally
inhabited by the Sdohobsh, Native American fishermen, hunters, and gatherers who were a
subdivision of the Snohomish Lushootseed-speaking Native American tribe. The area witnessed a
surge in settlement during the 19th century, spurred by the promise of timber and agriculture.
Today, remnants of the past, including Victorian-era architecture and a historic downtown district,
mingle with modern amenities, creating a blend of old-world charm and contemporary living.

SCOPE OF WORK

The City currently has a variety of branding and signage created for individual uses over many
years. The objective of this work is to create an overall, comprehensive brand and design package
that utilizes some of the existing brand elements (e.g. color palette), while ensuring that all artistic
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and design elements and assets are complementary, compatible, and consistent across the many
forms and uses (e.g. park signage, marketing, gateway signage, etc.).

The selected firm or individual will be responsible for the following:

1. City Logo Design:

a. Refresh the City logo while maintaining overall continuity with the existing design.

b. Develop an asset library of complementary graphics for use in other designs, such
as marketing materials and digital media.

c. Provide logo files in various formats for digital, embroidery, and print use.

d. Develop a comprehensive style guide detailing logo usage, color schemes, and
typography.

2. Gateway Signage Design:

a. Develop design concepts for city gateways and entrance signs. Signs should reflect
the historic nature of the city, the updated brand, and should be consistent with
existing provided sign styles (see attached photos). Signs should be sized for the
appropriate location per the map; this may include more than one design to
accommodate different locations.

Submit detailed drawings or renderings of the proposed designs.

c. Recommend suitable materials and construction methods in adherence with City

design standards. Materials should be low maintenance and long lasting.
3. Additional Signage Design:

a. Develop design concepts for city parks, public spaces, neighborhoods, and
facilities.

i. Included but not limited to the following different types of signs:

1. Overhead Signs: For entry to trails or special areas, ensuring they
blend with existing signs such as the Centennial Trail and Averill
Field Signs.

2. Monument Signs: For park entrances and public facilities to replace
existing signs.

3. Wayfinding Signs: Small directional signs that point to city
landmarks such as city hall, the aquatic center, and the police
station.

4. Neighborhood Entry Signs: Medium monument signs that introduce
a neighborhood at entry points

5. Neighborhood Street Signs: Street signs that can attach to existing
posts that identify neighborhood names/sub areas.

b. Submit detailed drawings or renderings of the proposed designs.

c. Recommend suitable materials and construction methods.

4. Bike Rack Design:

a. Create design concepts for city bike racks that align with the City’s branding and
aesthetics.

b. Ensure the designs are unique and distinctive, yet easily manufactured or
purchased.

5. Public Outreach and Presentation:



a. Conduct public outreach sessions to gather input from residents and stakeholders
to ensure designs reflect the community’s identity and values. This should include
at least 2 community meetings, a page on the City’s website to gather comments
and post a survey, and a community outreach report that can be provided to the
public on the city website.

b. Conduct outreach to staff and stakeholders. This shallinclude at least 2 design
review meetings, concept review at 30%, 60%, and 90% prior to final design.

Present final concept and designs to city council and staff.

ANITICIPATED SCHEDULE

The City reserves the right to amend dates, and changes will be posted at
www.snohomishwa.gov/procurement.

July 30, 2024 RFP Issued

August 7, 2024 RFP-related questions due by 3 p.m.
August 9, 2024 Questions responses posted by 3 p.m.
August 23, 2024 Submittals due by 3 p.m.

September 10-12, 2024 Interviews (if necessary)

September 18,2024 Target Notice of Award

October 2, 2024 Target City Council Authorization

SUBMISSION REQUIREMENTS

To be considered, your proposal must include:

Company Information: Company name, address, contact information, and relevant
experience.

Portfolio: Examples of past branding and design projects, including logos, sighage, and
related work.

Approach: Describe your design process, including how you develop concepts, collaborate
with clients, and manage revisions. Describe your design approach for collecting and
incorporating community engagement into the process.

Timeline: Provide a proposed timeline for completing the project, including key milestones.
Cost Estimate: Detail the costs for each component of the project (logo, design assets,
gateways, park and facility signage, bike racks), including any additional fees or expenses,
with specific cost estimates for the three distinct types of parks signs: overhead signs,
monument signs, and wayfinding signs.

References: Provide contact information for at least three references who can attest to your
work on similar projects. Preference will be given to firms with previous municipal and/or
local government experience.

SUBMISSION INSTRUCTIONS

Submit your proposal electronically in PDF format to REP@snohomishwa.gov by August
23", 2024. The proposal must not exceed 11 pages, but your portfolio can be hyperlinked
within the document.
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EVALUATION CRITERIA
Proposals will be evaluated based on:

e 20 % The quality and creativity of previous work

e 20 % The firm's understanding of the scope of work
o 10 %The proposed timeline

e 40% The cost estimates.

e 10% References and feedback from previous clients.

ALL PROPOSAL MATERIAL MUST BE SUBMITTED BY 3:00 P.M. ON AUGUST 23"°, 2024. LATE
PROPOSALS WILL NOT BE ACCEPTED.

All proposals received shall become the property of the City of Snohomish and remain confidential until a
Contract resulting from this request, if any, is authorized and signed by the City Council or Mayor. After a
Contractis signed, all Proposals received shall be deemed public records as defined in RCW Chapter 42.56.
Any information contained in the Proposal that is proprietary must be clearly marked or designated as
“confidential” in order to be excluded from public records request responses. Only information designated
under current state law statutes as appropriate for exclusion from public records exposure may be marked
and treated as confidential.
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